
interactive & Print m
arketing Opportunities

Due to challenges 
such as shrinking  
product development 
cycle times and smaller 
R&D budgets for OEMs, 
suppliers must produce 
new and more innova-
tive component tech-
nologies to help OEMs 
address many of the 
product development 
trends in the off-highway 
market. OEMs are  
relying more on the 
component supplier for engineering expertise and 
system solutions. 

OEM Off-Highway, through its editorial  
features, product sections and application stories, 
seeks to inform its audience of nearly 17,000 key 
decision makers at mobile off-highway OEMs about 
new developments in the industry. 

In the purchasing process, as the complexity 
and importance of a purchasing decision rises, so 
does the involvement of the decision-making team.     	

         Our editorial features are designed for all  
members of this team and concentrate on the  
critical issues that impact the industry. We keep  
in touch with manufacturers and component  
suppliers; we stay attuned to their concerns.
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Market place ads
Make certain your 

product, product literature 
or website gets into the 
hands of buyers and speci-
fiers by promoting them in 
the Market Place section 
in the February, May, July 
and October issues of OEM 
Off-Highway. 

Four - Page Inserts
We will print your company story or product 

information on four pages of 100# glossy stock and 
“tip” it into the magazine. You will also receive 5,000 
additional copies of the insert for your own use. 

Inserts
Insert your corporate brochure or product catalog 

materials into our magazine or access our editorial, 
printing and production abilities to help you craft your 
own custom brochure or catalog. It’s an excellent way 
for your literature to be noticed by each magazine 
recipient and not tossed in the recycle bin before it’s 
read.

List Rental
If your marketing plans include a list to be 

used for direct mail purposes, OEM Off-Highway’s 
BPA-audited circulation list is available. Target your 
list by selecting from our subscribers geographic 
location, job title or type of business. List rental 
rates start at $110 per thousand names, plus a $50 
computer setup charge. Minimum direct mail list 
rental order is $500.

Classified Advertising
Classifieds are a great way to recruit new talent 

and reach new prospects at a very reasonable cost. 
This is also the perfect arena to market independent 
engineering capabilities. 

Call 920-563-1661 for rate information.

Polybag
OEM makes the “ultimate envelope” for your 

next direct mail campaign! This is a premium position 
and you won’t have to share this space with any other 
advertiser. Want to print a special message on the 
clear, plastic bag? We can do that too!

Belly Band
Be right on the cover.  A subscriber must remove 

the band before they get to the magazine. It will be 
impossible to ignore your advertisement!
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NEW HALL EFFECT 
JOYSTICK CONTROL
J.R. Merritt’s PRO-4H 

single-axis, Hall effect 
joystick, derived from 
the ultra-rugged PRO-4 
potentiometric joystick, 
features heavy-duty 
construction, 
excellent resistance 
to EMI, and standard 
0.5 to 4.5 VDC 
proportional output. 
Options available: 
various handle designs, 
mechanical interlock and a 
variety of amplifiers and PWM circuits. 
Ideal for use on scissor lifts, aerial work 
platforms, bucket trucks and cranes, as 
well as agricultural, mining and forestry 
equipment.

J.R. Merritt Controls, Inc.
Stratford, CT 06615
(800) 333-5762
Email: info@jrmerritt.com
www.jrmerritt.com

www.oemoff-highway.com/einquiry.jsp or 
indicate # 77 on card

CST Inertial Sensors

CST Inertial Sensors utilize quartz tuning 
fork GyroChip technology. Ideal for safety and 
intelligent control applications such as electronic
stability control (ESC), rollover protection, lane 
keeping, navigation and location and intelligent 
cruise control.  CST is the market leader for 
vehicle dynamic control.  Sensor clusters 
customized for each application speci�c need.

www.oemoff-highway.com/einquiry.jsp or 
indicate # 78 on card

Carlisle Spring Applied 
Hydraulic Release Park Brake

Carlisle’s latest 
version of the SA7000 
Spring Apply 
Hydraulic Release 
(SAHR) park brake 
now features a simpler 
lining adjustment and 
magnetic retractors to 
ensure running clearance and 
increased lining wear.  The SA7000, is ideal 
for backhoe loaders, farm equipment, and 
other construction equipment.   There are two 
versions of the SA7000, a high pressure (1,150 
– 3,000 psi) and low pressure (170 – 270 psi) 
versions. 

A newly released double-barrel version 
– the SA14000 – is designed for larger 
applications such as ADTs, wheel loaders and 
larger construction equipment where increased 
brake torque is required. The SA1400 shares 
many of the SA7000’s new features. 

Carlisle Industrial Brake & Friction
812-336-3811
www.carlislebrake.com

www.oemoff-highway.com/einquiry.jsp or 
indicate # 79 on card

CH Products Hand Grip 
Joysticks for Off-Highway 
Applications

CH Products’ Hand Grip Joysticks are 
engineered to the exacting requirements 
of harsh environment, o�-highway ap-
plications.  Custom con�gured to order; 
a variety of grip designs, output options, 

and interface options are available.

CH Products Customer Assistance
Phone: 760-598-2518
Email: HG@chproducts.com

Web: www.chproducts.com

www.oemoff-highway.com/einquiry.jsp or 
indicate # 81 on card

LINAK's New LA35  
Actuator

The NEW LA35 actuator is 
characterized by its robust design 
allowing it to be used in harsh 
conditions. The LA35 actuator is ideal for 
mobile “off-highway” equipment such as 
agricultural, forestry, and construction 
machines and moves up to 1300 lbs in 
push and 900 lbs in pull.

www.oemoff-highway.com/einquiry.jsp or 
indicate # 82 on card

Exhaust Insulation  
Blankets & Heat Shields

Removable/reusable insulation blankets & 
heat shields for Engines, Exhaust Systems, 
Equipment and Industrial Applications. 
Custom-designed to �t:

Supplying OEMs, 
distributors, and end-users with insulation 
solutions since 1982.

Contact info:
Firwin Corp
Tel: 416-745-9389

www.�rwin.com

www.oemoff-highway.com/einquiry.jsp or 
indicate # 80 on card
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2009 OEM Off-highway print & online packages

“OEMs are relying more on  
the component supplier for  
engineering expertise and

system solutions."
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Interactive Marketing

2009 OEM Off-highway unique marketing solutions

Platinum:
• �9 Full page, 4-color ads
• �1 Free page for your Corporate Profile in April
• �1 Free Page for your Corporate Profile in October
• �1 Year of Video hosting on oemoffhighway.com 
• �6 Custom E-Newsletters to our entire opt-in subscriber base
• �12 Banner ads on www.oemoffhighway.com
• �12 Banner ads on our E-Newsletter
• �4 Market Place Ads
• �$52,950 Gross

Gold:
• �5 Full page, 4-color ads
• �6 months of video hosting on oemoffhighway.com
• �3 Custom E-Newsletters to our entire opt-in subscriber base
• �6 Banner ads on www.oemoffhighway.com
• �6 Banner ads on our E-Newsletter
• �2 Market Place Ads
• �$36,925 Gross

Silver:
• �4 1/2 page, 4-color ads
• �3 Custom E-Newsletters to our entire opt-in subscriber base
• �3 Banner ads on www.oemoffhighway.com
• �3 Banner ads on our E-Newsletter
• �2 Market Place Ads
• �$24,950 Gross

Bronze: 
• �4 1/2 page, 4-color ads
• �3 Banner ads on www.oemoffhighway.com
• �3 Banner ads on our E-Newsletter
• �$19,775 Gross

OEMOffHighway.com is the mobile off-highway equipment 
manufacturer’s one-stop online source for updated industry 
news, as well as new product, equipment and statistical informa-
tion. According to the most recent Harris Interactive Executive 
Survey, when advertisers use combined print and interactive 
channels for their B2B marketing programs, industry buyers are:

• �More likely to ask for more information

• �More likely to recommend the brand of product or service

• �More likely to request a meeting with a sales  
representative

 
Today, every marketing program benefits from strategic 

inclusion of an interactive program. ROI is more important than 
ever before and online programs can play a major role in your 
media-spend accountability. The benefits of an interactive ad 
campaign include:

• �Reinforcing your print message 

• �Increasing your reach and frequency 

• �Providing immediate and measurable results 

• �Enabling on-line surveys for research and product  
feedback 

• �Directing your customers to a specific location on your 
website 

• �Increasing brand awareness 

• �Proven lead-generation programs

 OEMOffHighway.com is a single source solution  
providing a powerful, online resource that helps marketing 
executives connect with product development team members, 
at mobile off-highway equipment manufacturer’s and  
influential customers.

 
Why does the industry come to oemoffhighway.com? 

News. Information. Assessment. Community.

News – 	� OEMOffHighway.com provides current news 
specific to your individual interests and  
industry.

Information –	� Visitors can quickly search for industry prod-
ucts, company information, video and services.

Assessment –	� A wide range of editorial formats allow for mul-
tiple views and opinions with links to relevant 
content that, in total, gives a more intimate view 
of industry trends.

Community –	� Our site features a number of interactive reader 
mechanisms.

oemoffhighway.com


